
Understanding 
Communications: 

Messages That Connect During COVID Times



Keeping it simple: a little 
housekeeping. 



It’s been 118 days since…



It’s been 118 days since…
In the ensuing weeks, my team and I at Words@Work built tv ads, digital ad 
campaigns, customer testimonial videos, social media campaigns, and page 
after page of COVID protocol copy. And we tracked the results…



The average person has seen 
1,180,000 marketing messages.



Marketing focuses on creating 
emotional response. 



Marketing strives to move you 
to action. 



What happens when these 
messages hit your brain?

Under normal conditions: 



What happens when these 
messages hit your brain?

Under COVID conditions:



So this is the science part…



Say hi to your Reptile Brain. 



Welcome to your Reptile Brain. 



When the Reptile is in charge: 

Complex concepts are too much.
Reacting is the natural response. 

Listening is difficult. 



When the Reptile is in charge: 



When the Reptile is in charge: 

• Wordy/TMI

• Eye Tracking

• Flow of Info

• Action to take?



When the Reptile is in charge: 

• Spacing/Eye tracking

• Disclaimer

• CTA

• Personality

• Directions 

(Look up/down)



When the Reptile is in charge: 



When the Reptile is in charge: 

• Important 
information first

• Bulleted list

• Expectations/
• Disclaimers



When the Reptile is in charge: 

• Use pictures to 
communicate 
expectations

• Options to learn more

• Expectations/
• Disclaimers



When the Reptile is in charge: 



Thank You
Paula@wordsatwork.us 207.797.0147


